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GRAPHIC LANGUAGE - COVER UP DRESSING EXAMPLE - WHITE CARBON

AC WHITE TONE

CLUB45 ITINERARY
1130 Club 45 opens

1200 America’'s Cup Show
1230 Casual buffet lunch

SAN FRANCISCO 2012 SAN FRANCISCO 2012
1400 Racing to begin
AMERK:K /IMERK:I\ 1530 Drinks reception
1830 Club 45 closes
gl e gy Ay Rl gy

O RLp sERY ke 0 RLp SER' * Race times are approximate and subject

to change

By using this Ticket, the Ticket Holder

confirms that he/sh;a has fully read and un-
derstood the Club 45 Terms and Conditions

(available online at www.americascup.com

T A ON SHORE FUEE A

by any decision made by ACEA thereunder.

é}ﬂ MADE OF RECYCLED MATERIALS
THUR 4 OCTOBER FRI 24 AUGUST e

CLUB45 ACCESS PASSES
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FOR FURTHER INFORMATION PLEASE CONTACT:
WESLEY WERNIMONT
CREATIVE DIRECTOR
EMAIL: BRAND@AMERICASCUP.COM

AMERICKCUP.COM

You

facebook.com/americascup twitter.com/americascup youtube.com/americascup

© Copyright 2011 - America’s Cup Event Authority. All rights reserved.

The America’s Cup name, trophy and logos are trademarks registered around the world and may not be used without the authorization of their owner.



